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13 0.96 0.12 Statistics
25 0.95 0.12 First April 2026
9 0.92 0.16 N Valid 244.0
Missing 0.0
Mean 20.6
Media 21.0
Mode 22.0
Std. 4.7
A v wbaX g:;,\llj:] 0.6
\ed v o U1 =
N XLQ} = ! Kurtos 0.0
Minim 6.0
&bﬁsLﬁ C/—‘J-‘Uj Maxim 30.0
v Perce 25 18.0
29 0.77 0.39 Ve Yo 4 e
11 0.75 0.57 50 21.0
19 0.75 0.44 75 24.0
23 0.74 0.48 UnSucc 25 10%
21 0.70 0.50 Succ 219 90%
R\, %/" O’J’L \3 Mark y Percent
-' 6.00 2 0.8
o HoLsls 05 800 1 0.4
G Sl 10,00 3 12
e =2#2 11,00 5 2.0
12.00 4 1.6
l40vggz%f)\9 13.00 3 1.2
26 0.45 0.46 N 14.00 7 2.9
20 0.40 0.23 15.00 14 5.7
27 0.26 0.36 16.00 10 4.1
16 L 0.15 ng\' s |3»\g\ Ki 17.00 10 4.1
1 18.00 13 5.3
Maveop ! cﬁ”»_yﬁ“i}k\’l” szt 19.00 13 53
WP [ Y el 5 by 20.00 20 8.2
<Q>According to our lectures, Differences between Manager and leader, which is correct 210 20 8.2
<c>Leader help others to success, manager take care of himself and the job 22.00 29 11.9
<c>Leaders work with others, manager direct others from behind 23.00 17 7.0
<c>Good leaders is a good manager, but good manager is not always a good leader 24.00 14 5.7
<c>All answers 25.00 19 7.8
<c+>None of the answers 26.00 26 10.7

Bravo
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